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Seminar 1

Brand:  The Essence of Your Business Story

1. Your Business Story

 
 

 
 

2. Brand as Identity and Brand Identity

 
 

 

3. Lessons From Great Branding

 
 

 

4. Build a Brand Community
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5. Mind, Brain, and Brand 

 
 

 
 

 
 

 
 

 
 

 
 

 
 

6. Business Development and Branding

 
 

 

7. The Impact of Brand

 
 

 

8. The Benefit of Brand
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9. Internal Brand Statement

 
 

10. Three Tips For Brand Success

 
 

11. Summary of Brand

 
 

 
 

Exercises in Addendum
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Seminar 2

Value:  Beliefs, Benefits, and Brand

1. Values and Benefits

 

gBehavior g  

2.  The Monetary Value of Professional Coaching

 
 

 
 

 
 

3.  Energy Signatures

 
 
 

 
 

 
 

 
 

 
 

 4.  Create Your Value
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5. Value Development 

 
 

 
 

 

6.  Client Attraction to Value

 
 

 

7.  Value Attribution

 

8.  Creating Value

 
 

 

9.  A Good Idea Versus a Goal

 
 

10. Visualization and the Law of Attraction

 
 

 



7

Brand, Value, Fees, and Best Practices of A Thriving Business

 
 

 

11. Value and Gender: Overcoming Mental Barriers to Equal Fees

 
 

Exercises in Addendum
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Seminar 3

Fees:  Charging What You’re Worth

1. Charging What You’re Worth

 
 

2. Fee and Value Perception

 
 

 

3. Setting Fees

 
 

 

 
 

 
 

 
 

 

4. Behavioral Economics Applied
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5. Calculation of Coaching Fees

 
 

 

 
 

 

6. How to Charge What Your Worth and Get It

 
 

 
 

 
 

Exercises in Addendum

 



10

The Art and Science of a Branded Coaching Business

Seminar 4

Business:  Best Practices and Success Structures

1.  Comfort Zones

 
 

 
 

 
 

 
 

 
 

 

2.  Spirituality and Coaching:

 

3.   A Business Framework

 
 

 
 

 
 

4.   Business Expenses
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5.   Professional Recommendations to a Client

 
 

 
 

 

6.   Intentions and Commitment Devices

 
 

 
 

7.   Your Coaching Practice

 

8.   Success Trails

 
 

Exercises in Addendum

 
 



Addendum
  

EXERCISES + WORK PAGES
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Brand Articulation

1. What do you do?

 
 

 

2. Why do you do it?

 
 

 

3. How is it important?  

 
 

4. Who do you want to impact?
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Brand Creation

 

 
 

 

Final Brand Statement
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Strategic Goal Pursuit

SMART Goals

 
 

 
 

Initiatives 

Next Best Action

Application

Setting specific goals enhances motivation.  Establishing strategies enhances focus. This is also a 
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11 Steps to Ignite Change

 
  Time-Bound (timetable: 30-90 days). 
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Your Mind’s Eye

The Old Art and New Science of Visualization

 
 

 

The Lookout



18

The Art and Science of a Branded Coaching Business

The Art of Visualization

own  

 
 

 

do not

then
get
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The Science of a Vision
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crystallizes possibility into an articulated idea
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Affirmations to Support Visualizations

Present tense 
 

Positive 
 

 
 

Personal 
 

Visual 
 

Emotional 
 

Brief 

Specific 

Action words 
 

Consistent 
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OUTSMART YOUR BRAIN: AN INSTRUCTION MANUAL How Neuroscience and Quantum Physics 

Can Help You Change Your Life 
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Calculation of Coaching Fees
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Money Cruise Control

Formula for a New Set Point
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Brainstorming for a Business Name

1. Do the research.

 
 

2. Generate names.

 
 

 
 

 

3. Determine the three most significant benefits for the client or consumer of  
 your business.

 Nationwide Speedy Delivery 
 

 

4. Wait 24 hours and review.

5. Legally secure the name.

Trademark:  
  or services 

Service mark:

6. Write a defining phrase of 5 to 15 words that describes your business, its 
unique position and purpose.
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Business Plan

Key Components of a Business Plan

1. Executive Summary

 

2.  Company Description

 
 

 
 

3. Product and Services

 
 

4.  Marketing Plan

 
 

 
 

 
 

 

5.  Operational Plan
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6.  Management and Organization

 
 

7.  Financial Plan, including Capitalization and Start-up Expenses
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Business Blogging

1)  Visibility as a Thought Leader

 

2) Engage Readers in a Dialogue

3) SEO Opportunity

4) Link Bait

5)  Humanize Your Brand   

6) Fresh Content 


